
Although the forecast increased prevalence of hearing loss is largely driven by our ageing 
population – over one third of all people with hearing loss acquire their hearing impairment 
through preventable means. 

We all know that hearing loss interferes with a person’s ability to lead a healthy and productive 
life and any health issue that places limitations on productivity and healthy ageing must be of 
concern to government and to the community at large.

HCIA believes that if Australia were to move to world’s best practice, it should examine 
uncoupling access to hearing services and the pension age so that hearing impaired Australians 
could access hearing services at a time when they are highly motivated to do so and thus remain 
as productive as they can be, for as long as they can.

Funding for hearing services is fragmented between the Commonwealth and State agencies 
and between the public and private sectors. There is no coordinated overall hearing healthcare 
program across Australia, despite the fact that hearing health affects millions of Australians.
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However, this leaves many people who have a hearing impairment and are of working age, 
without any funding or access to services and technologies that will enable them to communicate 
and stay in the workforce. 

Hearing impaired adults unable to afford hearing health services can suffer severely 
disadvantaged lives. Their ability to participate in training or employment can be limited, and 
their family and social life can be severely disrupted. This places them at high risk of developing 
health and interpersonal problems arising from communication difficulties and social isolation.

The Impact of Hearing Loss  
in Australia on Australian Workers
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HCIA believes that the Government needs to focus on employment outcomes for people 
aged between 45 and 65 who suffer from hearing loss. These people have substantially lower 
participation in the workforce – i.e. more than half of them are not in paid work, compared  
to less than a third of those without hearing loss. 

This would strongly suggest that hearing impairment has a very substantial and unrecognised 
effect on workforce productivity.
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* Listen HEAR! 2006, a report by Access Economics and CRC HEAR

Exposure to 
excessive noise 
costs business 

$1,880  
per employee  

each year*

National Hearing Care  www.nhc.com.au

National Hearing Care (NHC) is Australia’s leading independent provider of hearing healthcare 
services with more than 115 permanently staffed clinics throughout Australia. NHC invests 
heavily in hearing care across Australia in a number of ways: through expanding its reach and 
client access, such that today over 35% of NHC’s locations are based in regional areas; through 
the training and development of audiology students, operating the largest clinical placement 
program in the country. NHC is part of the Amplifon Group who is represented in 19 countries.

HearingLife www.hearinglife.com.au

HearingLife has provided hearing care services to Australians for over 70 years. It has become 
one of Australia’s largest private networks of hearing centres, with over 160 sites across Austral-
ia and has expanded into the USA. Hearing Life is a network of 50 national retail hearing clinics 
with an additional 125 associated visiting sites. HearingLife continues to build on its past 
reputation through professional services, its range of quality hearing solutions and its commit-
ment to helping clients make informed choices about their hearing. In addition to its profes-
sional services, HearingLife maintains excellent relationships with Australian Universities, 
through the provision of teaching services in the field of Audiology.

Connect Hearing  www.connecthearing.com.au

Connect Hearing’s focus is on innovation in the actual hearing solution, and the delivery of care 
and in customer service. Connect Hearing was the first, and remains the only, national Australian 
provider of the revolutionary, new ‘set and forget’ LyricTM hearing aid – the world’s first and only 
fully invisible, soft, extended wear hearing aid. Since the Connect Hearing brand was developed 
and launched in Sydney in 2008, it has spread to a number of other countries including USA, 
Canada and Belgium. Connect Hearing is part of the global Sonova Group, which sponsors the 
Hear The World Foundation.

Audioclinic  www.audioclinic.com.au

AudioClinic is one of the leading providers of quality hearing healthcare with an extensive clinic 
network in over 230 locations nationally and is part of the global hearing healthcare organisa-
tions, William Demant Group. Over the past 45 years its professional and caring team of experts 
have restored the joys of hearing to over 100,000 Australians. AudioClinic is committed to 
improving people’s lives and believes in continuous care and support, offering free hearing tests 
through all its clinics, as a service to local communities across Australia.

Bay Audio  www.bayaudio.com.au

Launched in 2007, Bay Audio is one of Australia’s leading providers of hearing devices. It has 35 
permanent hearing locations located in Queensland, New South Wales, and Victoria and more 
than 20 visiting sites. Bay Audio’s success has been built on contemporary products across a 
diverse range of brands. Services that Bay Audio offers include diagnostic hearing tests, online 
hearing tests, hearing protection and advice, hearing loss treatment and hearing device 
consultations and evaluations. Bay Audio also offers advice on private and government funding 
for hearing loss related issues.

Neurosensory  www.nsu.com.au

Neurosensory was established over 35 years ago as ENT surgeons wanted to ensure that all 
clients have a guaranteed standard for testing in hearing care. Neurosensory is aligned with over 
30 Ear Nose and Throat (ENT) surgeons across South East Queensland, who liaise closely with 
Neurosensory clinicians. At Neurosensory all testing procedures are thorough, to ensure 
accuracy in diagnosis as part of its commitment to supporting the medical community and 
delivering the best clinical outcomes for its clients. Neurosensory also offers an extensive range 
of hearing solutions, including hearing aids, Cochlear and Baha implants, and tinnitus treatments 
and hearing protection.
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